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the economic impact of travel in arkansas (continued)

Figure 2 shows the percent of total travel expenditures for 
the top five counties in 2008. Table 2 shows travel impact 
by county for 2008. Table 3 shows travel impact by county 
for 2006, the latest benchmark year for Arkansas tourism 
data. In 2008, two counties dominate the table: Pulaski 
with $1,457,329,757 and Garland with $536,513,215. They 
received 26.2% and 9.6% of the state total travel expen
ditures, respectively. In all, 63 of the 75 counties received 
more than $10 million in travel expenditures each during 
2008, including 12 with more than $100 million each. Five 
counties had over one million person-trips during 2008. 
Those counties, their numbers and percent of total trips 
are: Pulaski with 5,488,983 (23.0%), Garland with 2,372,512 
(10.0%), Washington with 1,399,354 (5.9%), Sebastian with 
1,344,681 (5.6%) and Benton with 1,275,036 (5.4%).

Regional Breakdown
Figure 3 is a map of the 12 Arkansas tourism regions,  
showing their travel expenditures. Table 4 presents the 
2008 travel impact data by region and county.



Table 2 – Impact of Travel on Arkansas Counties – 2008 Preliminary*
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Table 2 – Impact of Travel on Arkansas Counties – 2008 Preliminary* (continued)
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Table 3 –	Impact of Travel on Arkansas Counties, 2006 – Travel Industry of America (TIA) 
	 County Travel Economic Impact Model (CTEIM) – Alphabetical by County
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Table 3 –	Impact of Travel on Arkansas Counties, 2006 – Travel Industry of America (TIA) 
	 County Travel Economic Impact Model (CTEIM) – Alphabetical by County (continued)
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Table 4 – Impact of Travel on Arkansas Tourism Regions by County – 2008 Preliminary*

	 TOTAL	 TRAVEL-	 TRAVEL-	 TRAVEL-	 TRAVEL-
	 TRAVEL	 GENERATED	 GENERATED	 GENERATED	 GENERATED
	E XPENDITURES	 PAYROLL	E MPLOYMENT	 STATE TAX	 LOCAL TAX	 VISITORS
COUNTY	 (Dollars)	 (Dollars)	 (Jobs)	 (Dollars)	 (Dollars)	 (Person Trips)

NORTHWEST ARKANSAS
BENTON	  265,019,040 	  54,808,180 	  3,245 	  17,397,157 	  6,624,820 	  1,275,036
CARROLL	  166,145,900 	  33,757,306 	  2,709 	  10,591,944 	  3,111,741 	  774,056
MADISON	  8,539,101 	  1,237,014 	  67 	  529,068 	  224,304 	  37,159
WASHINGTON	  302,391,041 	  73,426,489 	  4,060 	  16,706,125 	  4,893,902 	  1,399,354
TOTALS	 742,095,082	 163,228,988	 10,081	 45,224,294	 14,854,767	 3,485,605

OZARK MOUNTAIN REGION
BAXTER	  191,865,672 	  35,323,064 	  2,170 	  11,478,471 	  3,539,212 	  896,214
BOONE	  56,368,648 	  10,348,465 	  723 	  3,421,386 	  1,087,899 	  265,664
MARION	  42,486,868 	  8,202,236 	  536 	  2,566,592 	  963,538 	  191,966
NEWTON	  11,244,430 	  2,098,597 	  140 	  681,785 	  262,773 	  49,511
SEARCY	  9,008,024 	  1,388,239 	  82 	  555,221 	  211,041 	  49,117
TOTALS	 310,973,642	 57,360,601	 3,650	 18,703,456	 6,064,463	 1,452,473

OZARK GATEWAY
FULTON	  21,760,768 	  3,728,904 	  233 	  1,324,582 	  527,536 	  96,697
INDEPENDENCE	  34,683,972 	  7,002,042 	  459 	  2,110,192 	  678,287 	  161,061
IZARD	  22,563,727 	  3,571,514 	  208 	  1,364,308 	  568,265 	  93,851
JACKSON	  13,539,007 	  2,324,139 	  146 	  833,873 	  245,933 	  62,299
LAWRENCE	  13,498,026 	  2,010,433 	  130 	  833,531 	  302,901 	  61,987
RANDOLPH	  16,213,015 	  2,242,434 	  134 	  984,361 	  425,166 	  78,707
SHARP	  38,407,939 	  5,973,174 	  364 	  2,313,401 	  1,004,330 	  163,925
STONE	  66,764,778 	  12,923,056 	  765 	  3,943,263 	  1,419,618 	  304,364
TOTALS	 227,431,232	 39,775,697	 2,440	 13,707,512	 5,172,036	 1,022,892

WESTERN ARKANSAS’ MOUNTAIN FRONTIER
CRAWFORD	  40,260,226 	  6,664,309 	  408 	  2,491,865 	  697,464 	  185,793
FRANKLIN	  14,100,660 	  2,607,331 	  158 	  867,809 	  308,170 	  63,786 		
LOGAN (WEST)	  5,678,024 	  952,420 	  57 	  358,442 	  164,991 	  23,497 	
POLK	  21,180,874 	  3,875,265 	  246 	  1,282,788 	  451,815 	  92,458
SCOTT	  5,814,828 	  1,013,346 	  64 	  354,139 	  142,239 	  23,403
SEBASTIAN	  362,572,712 	  59,046,454 	  2,950 	  13,006,551 	  4,432,930 	  1,344,681
TOTALS	 449,607,325	 74,159,125	 3,884	 18,361,595	 6,197,608	 1,733,618

ARKANSAS RIVER VALLEY TRI-PEAKS
CONWAY	  24,061,292 	  4,294,080 	  269 	  1,472,581 	  549,879 	  116,137
JOHNSON	  26,427,081 	  5,041,957 	  315 	  1,611,726 	  516,648 	  126,142
LOGAN (EAST)	  5,678,023 	  952,420 	  57 	  358,442 	  164,991 	  23,496
PERRY	  15,961,509 	  2,289,962 	  118 	  951,417 	  528,382 	  63,243
POPE	  137,160,433 	  20,514,884 	  1,267 	  5,980,140 	  1,933,736 	  610,866
YELL	  13,167,505 	  1,799,430 	  109 	  789,383 	  354,353 	  51,237
TOTALS	 222,455,844	 34,892,732	 2,133	 11,163,689	 4,047,989	 991,121

GREERS FERRY LAKE/LITTLE RED RIVER
CLEBURNE	  135,710,240 	  22,713,451 	  1,404 	  8,192,187 	  3,857,250 	  605,155
VAN BUREN	  58,164,699 	  9,489,167 	  581 	  3,667,438 	  1,682,080 	  242,126
WHITE	  49,414,573 	  8,314,052 	  555 	  2,996,402 	  846,904 	  222,628
WOODRUFF	  5,601,519 	  754,875 	  46 	  341,421 	  153,264 	  21,263
TOTALS	 248,891,031	 41,271,545	 2,586	 15,197,448	 6,539,497	 1,091,172
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Table 4 – Impact of Travel on Arkansas Tourism Regions by County – 2008 Preliminary* (continued)

	 TOTAL	 TRAVEL-	 TRAVEL-	 TRAVEL-	 TRAVEL-
	 TRAVEL	 GENERATED	 GENERATED	 GENERATED	 GENERATED
	E XPENDITURES	 PAYROLL	E MPLOYMENT	 STATE TAX	 LOCAL TAX	 VISITORS
COUNTY	 (Dollars)	 (Dollars)	 (Jobs)	 (Dollars)	 (Dollars)	 (Person Trips)

HEART OF ARKANSAS	
FAULKNER	  81,845,951 	  15,313,227 	  989 	  4,996,119 	  1,373,789 	  378,509
LONOKE	  30,190,582 	  5,190,850 	  303 	  1,849,620 	  522,777 	  132,227
PRAIRIE	  4,161,089 	  633,099 	  45 	  262,280 	  95,311 	  19,023
PULASKI	  1,457,329,757 	  303,960,593 	  12,792 	  56,740,163 	  24,988,945 	  5,488,983
SALINE	  47,750,494 	  8,955,301 	  603 	  2,894,944 	  869,770 	  217,862
TOTALS	 1,621,277,873	 334,053,070	 14,733	 66,743,127	 27,850,593	 6,236,604

DIAMOND LAKES
CLARK	  47,069,025 	  9,185,345 	  550 	  2,925,568 	  790,932 	  220,837
GARLAND	  536,513,215 	  95,881,408 	  6,772 	  30,774,304 	  11,187,614 	  2,372,512
HOT SPRING	  29,553,206 	  4,755,517 	  288 	  1,812,398 	  683,009 	  129,734
MONTGOMERY	  25,860,339 	  4,168,421 	  250 	  1,554,492 	  807,175 	  103,395
PIKE	  15,426,199 	  2,771,601 	  189 	  935,077 	  333,006 	  69,597
TOTALS	 654,421,984	 116,762,293	 8,049	 38,001,839	 13,801,735	 2,896,075

ARKANSAS’ LAND OF LEGENDS
CLEVELAND	  3,806,180 	  478,608 	  29 	  224,487 	  102,495 	  12,150
GRANT	  5,381,149 	  676,227 	  50 	  331,177 	  109,205 	  24,249
JEFFERSON	  106,191,081 	  20,098,618 	  1,330 	  5,879,807 	  2,156,003 	  456,003
LINCOLN	  4,128,829 	  580,423 	  30 	  257,689 	  87,400 	  18,067
TOTALS	 119,507,239	 21,833,877	 1,440	 6,693,160	 2,455,102	 510,468

ARKANSAS’S GREAT SOUTHWEST
HEMPSTEAD	  44,389,764 	  8,364,357 	  519 	  2,701,867 	  1,064,023 	  197,994
HOWARD	  3,278,251 	  405,596 	  22 	  208,514 	  64,292 	  15,679
LAFAYETTE	  27,036,567 	  3,541,692 	  224 	  1,638,219 	  757,680 	  111,940
LITTLE RIVER	  21,593,017 	  3,108,988 	  195 	  1,300,422 	  667,310 	  93,536
MILLER	  75,698,887 	  13,591,638 	  707 	  3,544,816 	  1,128,891 	  340,170
NEVADA	  20,565,404 	  3,702,850 	  160 	  889,414 	  301,661 	  61,476
SEVIER	  13,728,149 	  2,217,669 	  145 	  832,474 	  270,104 	  58,203
TOTALS	 206,290,039	 34,932,789	 1,972	 11,115,725	 4,253,961	 878,998

ARKANSAS’ SOUTH
ASHLEY	  25,718,310 	  4,920,696 	  321 	  1,548,434 	  535,545 	  120,204
BRADLEY	  9,903,511 	  1,530,086 	  82 	  627,634 	  277,317 	  39,627
CALHOUN	  2,768,654 	  295,813 	  11 	  169,901 	  96,042 	  7,713
COLUMBIA	  23,765,576 	  4,239,186 	  285 	  1,448,719 	  471,346 	  106,762
DALLAS	  11,646,496 	  1,657,562 	  102 	  729,248 	  279,253 	  53,202
OUACHITA	  26,074,482 	  4,781,557 	  310 	  1,582,847 	  480,341 	  129,071
UNION	  105,394,055 	  11,989,377 	  888 	  5,221,920 	  1,623,392 	  430,404
TOTALS	 205,271,084	 29,414,278	 1,998	 11,328,704	 3,763,235	 886,983
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Table 4 – Impact of Travel on Arkansas Tourism Regions by County – 2008 Preliminary* (continued)

	 TOTAL	 TRAVEL-	 TRAVEL-	 TRAVEL-	 TRAVEL-
	 TRAVEL	 GENERATED	 GENERATED	 GENERATED	 GENERATED
	E XPENDITURES	 PAYROLL	E MPLOYMENT	 STATE TAX	 LOCAL TAX	 VISITORS
COUNTY	 (Dollars)	 (Dollars)	 (Jobs)	 (Dollars)	 (Dollars)	 (Person Trips)

ARKANSAS DELTA BYWAYS
ARKANSAS	  31,057,623 	  5,012,265 	  314 	  1,886,092 	  677,946 	  143,346
CHICOT	  11,582,601 	  2,356,401 	  138 	  704,264 	  238,649 	  52,563
CLAY	  13,455,308 	  2,073,133 	  125 	  814,981 	  333,546 	  59,621
CRAIGHEAD	  84,133,413 	  16,416,128 	  1,068 	  5,164,125 	  1,381,745 	  391,359
CRITTENDEN	  142,162,966 	  25,853,439 	  1,745 	  8,871,785 	  2,590,922 	  661,554
CROSS	  13,177,644 	  2,364,201 	  147 	  804,295 	  250,523 	  62,075
DESHA	  21,034,490 	  3,830,816 	  259 	  1,283,044 	  392,981 	  100,829
DREW	  21,836,035 	  4,174,182 	  290 	  1,336,899 	  394,947 	  100,685
GREENE	  22,434,827 	  4,145,379 	  268 	  1,359,982 	  478,277 	  105,820
LEE	  3,492,172 	  501,801 	  35 	  211,741 	  97,931 	  12,079
MISSISSIPPI	  91,871,332 	  19,575,934 	  1,203 	  5,624,701 	  1,834,600 	  443,138
MONROE	  26,240,728 	  4,507,972 	  303 	  1,599,490 	  477,397 	  116,856
PHILLIPS	  31,400,699 	  5,217,073 	  312 	  1,927,731 	  681,068 	  140,699
POINSETT	  11,438,870 	  1,386,330 	  85 	  724,327 	  206,813 	  56,408
ST. FRANCIS	  39,414,714 	  6,953,136 	  418 	  2,443,505 	  788,915 	  182,340
TOTALS	 564,733,423	 104,368,191	 6,712	 34,756,962	 10,826,258	 2,629,373

STATE TOTALS	 5,572,955,798	 1,052,053,185	 59,677	 290,997,510	 105,827,244	 23,815,382

* Data is preliminary and will be revised when new benchmark is received.
NOTE: Some details may not add due to rounding.
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The Effects of the 2008 Spring Advertising Campaign

During the first seven and a half months of 2008, the 
Tourism Division received 316,007 requests for travel 
information which were associated with the Tourism 
Division’s Spring 2008 Advertising Campaign. A survey  
of 7,500 of the individuals who made these requests 
(often referred to as a conversion study) was conducted 
to determine how many of them had actually visited 
Arkansas. Here are a few major points from the summary: 

	 •	 Over 48% indicated a visit to Arkansas. 
	 •	 Just over 68% plan to visit Arkansas within  

the next 12 months.
	 •	 The average duration of the trip was 4.5 nights. 

Most (3.2 nights) of the entire time spent on the 
trip was spent in Arkansas. 

	 •	 The average expenditure per trip was $662, with 
$471 estimated to have been spent in Arkansas. 

	 •	 The average length of time required to receive an 
Arkansas Vacation Planning Kit was 16.1 days. 

	 •	 The average number of weeks spent planning  
a trip was 7.0. 

	 •	 For those unable to travel in Arkansas, financial 
(29%) was cited most often as the reason. 

	 •	 About 29% indicated they have visited the 
Arkansas Web site, down slightly from 28% in 2008. 

Table 5 summarizes responses for each question in both 
the 2007 and 2008 surveys. To keep costs down, only a 
limited number of media are surveyed each year. The 
2008 Spring Conversion Study included 14 media. They are 
rotated annually so that most major media will be sur-
veyed within a two-year period. For a list of publications 
surveyed to date, see Table 6. During the spring of 2008, 
the Tourism Division selected the following 11 magazines 
to be studied: AARP, American Legacy, Budget Travel, 
Endless Vacation, Midwest Living, National Geographic 
Adventure, National Geographic Traveler, O/Oprah,  
Rand McNally, Smithsonian and Southern Traveler. One 
newspaper project was selected to be studied: Preprint. 
Pay-Per-Inquiry television was also surveyed. 

The results of the study, by publication, are contained in 
Table 7. An assessment of each publication by an index 
entitled the Ratio of Travel Expenditures to Cost is given 
in Table 8. Figure 4 illustrates how Arkansas information 
was used in planning trips, and Figure 5 compares reasons 
given in 2007 and 2008 for not visiting Arkansas. Some  
publications have a higher cost-per-inquiry than in previous  
years. This is due to increased frequency and larger ads. It 
is important to note that ratio of travel expenditures to 
cost is only one measurement. Our prime objective is to 
generate a stronger awareness of Arkansas and build a 
positive image for the state. 



Table 5 – Spring Conversion Study Summary, 2008 and 2007

Measuring Marketing Success

As more and more people turn to the Internet for travel 
information, fewer and fewer are asking for a Vacation 
Planning Kit to be mailed. Planning windows are shorter, 
methods of making reservations are faster, and more  
potential travelers are too impatient to wait for the Kit  
to arrive via “snail mail.” At the same time, some still  
prefer to pick up actual brochures and a highway map for 
planning once they reach Arkansas, since distribution at the 
Welcome Centers and other Visitor Centers around the  
state remains brisk.

Likewise, fewer travelers are willing to complete a  
conversion study survey. And the universe of people for  
the Department to survey is shrinking because (as previously 
stated), fewer people are using the traditional “Call the  
800 number and receive a Kit in the mail” method of trip 
planning. Even those who inquire online seem to be too  
busy to answer the e-mail survey.

Fortunately, the Department’s research partner, Longwoods 
International, analyzed the advertising this year, and here is 
what its representatives had to say about the campaign’s 
effectiveness:

“The image and advertising research indicates that the 
(2007/2008) advertising campaign from a fiscal perspective 
was very successful at generating incremental travel to 
Arkansas and created considerable interest in future trips. 
The bottom line results of the study show that for every 
dollar spent on advertising, the campaign yielded $145 in 
incremental visitor spending and $10.32 in incremental state 
and local taxes on that spending that otherwise would not 
have been generated without the advertising.”

Of course, there are other methods of determining  
whether the marketing efforts are working. Monitoring  
the 2% tax collections reveals an average annual growth  
of more than 5% over the 18 years since the inception of  
the tax in 1990. Most industries would consider that an 
exceptional accomplishment. Since visitation and direct 
spending continue to increase every year, travel and tourism 
maintains its status as one of the largest industries in the 
state, directly and indirectly employing almost 100,000 
Arkansans and contributing significantly to the health  
of the state’s economy. 

Finally, feedback from members of the tourism industry  
constantly contributes to improvement of the advertising 
and marketing strategy, helping to fine-tune the approach 
and keep the focus on markets that provide the most  
visitors to Arkansas. As long as their cash registers continue 
to ring, it is assured that the marketing is reaching its  
intended audience with a relevant, resonant message that 
results in the choice of Arkansas as a vacation destination.
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	 QUESTION	 2008	 2007

  1.	 Visited Arkansas	 48.8%	 46.8%

  2.	 Average travel party size	 2.3	 2.3

3a.	 Average nights away from home	 4.5	 4.7

3b.	 Average nights spent in Arkansas	 3.2	 3.3

  4.	 Average trip expenditures
	         Total	 $662.00	 $687.00
	         Arkansas	 $470.76	 $482.36

  5.	 Information used in planning for:
	         Motel	 1.5%	 3.1%
	         Attractions	 20.7%	 23.6%
	         Places to eat	 0.4%	 0.8%
	         Shopping	 0.4%	 0.4%
	         More than one of the above	 69.1%	 61.6%
	         Other	 8.0%	 10.6%

  6.	 Needed additional information	 14.4%	 15.6%

  7.	 Average time from initial 
	 request to receipt (days)	 16.1	 16.1

  8.	 Average trip planning time 
	 before trip (weeks)	 7.0	 7.0

  9.	 Requested information 
	 from other states	 62.1%	 67.9%

10.	 Visited other states	 69.5%	 72.6%

11.	 For those unable to travel 
	 in Arkansas, reasons cited:
	         Financial	 29.0%	 22.6%
	         Time	 28.0%	 35.4%
	         Personal/family	 20.0%	 19.3%
	         Weather	 2.5%	 2.7%
	         Other	 20.5%	 19.9%

12.	 Plan to visit Arkansas within 
	 the next 12 months	 68.3%	 65.6%

13.	 Visited the Arkansas Web site	 29.4%	 27.5%

14.	 Average family income	 $55,499.50	 $56,849.50

Source:	 2008 and 2007 Conversion Studies.			 
	 Arkansas Department of Parks and Tourism.



Table 6 – Publications Surveyed and Conversion Rate by Year Surveyed
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Table 6 – Publications Surveyed and Conversion Rate by Year Surveyed (continued)
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Table 6 – Publications Surveyed and Conversion Rate by Year Surveyed (continued)
	

SP
RI

N
G

	
FA

LL
 	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
FA

LL
	

SP
RI

N
G

	
19

99
	

19
99

	
20

00
	

20
00

	
20

01
	

20
01

	
20

02
	

20
02

	
20

03
	

20
03

	
20

04
	

20
04

	
20

05
	

20
05

	
20

06
	

20
06

	
20

07
	

20
07

	
20

08

TE
LE

V
IS

IO
N

Te
le

vi
si

on
-G

en
er

al
	

69
.2

	
74

.2
							










59
.1

		


73
.9

				





73
.0

				





65
.4

A
u

st
in

, T
X

						








54
.0

		


50
.9

											















D

al
la

s 
TV

					






61

.0
														




















K

an
sa

s 
C

it
y							










60
.6

												

















M
em

p
h

is
, T

N
							










54
.5

												

















Pa
y-

Pe
r-

In
q

u
ir

y	
48

.1
				





46

.5
				





44

.1
		


45

.6
			




52
.0

	
48

.6
		


54

.8
	

53
.8

	
60

.6
Sp

ri
n

g
fie

ld
, M

O
							










74
.1

												

















O
TH

ER
24

/7
 V

ac
at

io
n

s.
co

m
											
















60
.0

								











C
on

su
m

er
 D

ire
ct

 M
ai

l	
64

.5
																		


























co

ol
sa

vi
n

g
s.

co
m

					






37

.5
						








48

.1
				





52

.6
				





D

ire
ct

 M
ai

l P
os

tc
ar

d
			




66
.3

																























eB
ra

in
s											
















29
.4

								











In
n

ov
at

io
n

 A
d

s															





















36

.4
				





Ra

d
io

					






74

.0
														




















Re

la
ti

on
se

rv
e 

In
te

rn
et

															





















•				





Va

lu
eC

lic
k											
















38
.9

								











SP
EC

IA
LT

Y
 B

R
O

C
H

U
R

ES
A

n
ti

q
u

e/
C

iv
il 

W
ar

 P
os

tc
ar

d
	

53
.5

																		


























A
n

ti
q

u
e 

Tr
ai

l	
59

.0
																		


























C

iv
il 

W
ar

 G
u

id
e	

68
.0

																		


























Fa
m

ily
 F

u
n

 P
ac

k	
67

.5
																		


























Fi

sh
in

g
 G

u
id

e	
75

.4
																		


























Fi

ve
 o

r m
or

e 
b

ro
ch

u
re

s	
56

.7
																		


























Re

ti
re

m
en

t/
Re

lo
ca

ti
on

 G
u

id
e	

54
.1

																		


























Va
ca

ti
on

 P
ac

ka
g

in
g

 G
u

id
e	

67
.6

• 
In

su
ffi

ci
en

t 
Re

sp
on

se

84



Table 7 – 2008 Spring Conversion Study by Media 
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Table 7 – 2008 Spring Conversion Study by Media (continued)
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Table 8 – Ratio of Travel Expenditures Generated to the Cost of 2008 Spring Advertising Campaign
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FIGURE 6

WELCOME CENTER SURVEY TOP 10 STATES OF ORIGIN
2008
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The Arkansas Spring Internet Conversion Study and 
The Welcome Center Survey

The Arkansas Spring Internet  
Conversion Study
The Arkansas Department of Parks and Tourism Web  
site received 3,953,390 visits during the January through 
August 2008 Spring/Summer advertising campaign.  
The largest increase in requests for tourism information 
came from Internet inquiries. An Internet Conversion 
Study was conducted in September 2008 to determine 
how many actually visited Arkansas. Over 251,000 
addresses were available to use in selecting a sample.  
The entire available population was included in this  
study. The survey instrument, along with a letter  
from the Tourism Director, was e-mailed to 251,425  
households during September 2008. There were 10,939 
questionnaires completed for a 4.4% response rate. 
Results are summarized below and in Table 9.
	 •	 About 65% reported visiting Arkansas during the 

last 12 months, up from 61.1% in 2007.
	 •	 The average duration of the trip was 4.3 nights, 

down slightly from 4.7 nights in 2007. Most of the 
trip (3.5 nights) was spent in Arkansas, down slightly 
from 3.9 nights in 2007.

	 •	 The average expenditure per trip was $484.51, down 
from $530.63 in 2007, with $400 of the total spent 
in Arkansas, down from $433 in 2007.

	 •	 The average family income was $54,574.95, down 
slightly from $55,255.87 in 2007.

	 •	E ighty-three percent said they plan to visit 
Arkansas within the next 12 months.

	 •	 Those requesting that additional information be 
sent to them received it in 12.5 days, well within 
the average trip planning time of 7.2 weeks.

	 •	 About four-fifths (77%) reported visiting the Web 
sites of other states.

	 •	 Thirty-nine percent printed one or more pages 
from the Web site.

	 •	 Most (73%) located the Arkansas Department of 
Parks and Tourism Web site via a search engine 
(46.9%) or Web site link (26.2%).

The Welcome Center Survey
The Welcome Center Survey is an ongoing project initiated 
January 1, 1981. The purpose of the survey is to gain 
insights into the nature of Arkansas travelers and their 
travel habits. More detailed information is available upon 
request. Survey forms are completed at all 13 Arkansas 
State Welcome Centers. Every 50th travel party registered 

at each Center is asked to be included in the survey, and 
the sample size for 2008 was 9,481. Table 10 contains a  
comparison of the 2008 and 2007 Welcome Center Surveys.

It should be noted that those persons traveling through 
Arkansas to reach a final destination beyond the state are 
also included. This affects the totals, but no effort was 
made to separate them from other travelers, in order to 
maintain the integrity of the data. All 50 states and the 
District of Columbia are included in the survey. Foreign 
visitors are excluded.
	 •	 The top states of origin are shown in Figure 6 and 

in Table 10. Leading the list are Texas, Missouri, 
Oklahoma, Arkansas and Louisiana. These five 
states account for 53% of the total.

	 •	 The median age of those stopping for assistance  
at Arkansas Welcome Centers during 2008  
was 52.3 years.

	 •	 Travel parties stopping for assistance consisted  
of 72% family members traveling together and  
26% individual travelers.

	 •	 When asked the main purpose of their trip,  
those surveyed responded in order of preference: 
visiting friends or relatives (40%), sightseeing (19%), 
entertainment (12%), business (12%), recreation (7%), 
family affairs (7%) and other (3%). 

	 •	 Those surveyed indicated their trip lasted 6.1 nights,  
with 3.0 (49.2%) of those nights spent in Arkansas.

	 •	 Most (72%) considered the trip to be a vacation.
	 •	 The top five Arkansas counties listed as a final  

destination are Garland, Pulaski, Benton, Carroll 
and Union.



Table 9 – 2008 Spring Internet Conversion Study

		  2008	 2008	 2008
		  Vacation 	 Specialty	 All	 2007
	 QUESTION	 Kit only	 Brochures	 Responses	 Study

  1.	 Learned of the Web site from
	         Banner ad	 0.3%	 0.6%	 1.5%	 1.5%
	         Direct e-mail	 3.4%	 3.3%	 8.0%	 7.9%
	         Web site link	 22.3%	 25.6%	 26.2%	 24.3%
	         Search engine	 58.4%	 57.6%	 46.9%	 48.5%
	         Television	 7.5%	 6.5%	 8.2%	 8.7%
	         Newspaper	 2.4%	 2.3%	 2.5%	 2.6%
	         Radio 	 0.5%	 0.2%	 0.5%	 0.5%
	         Magazine	 5.2%	 3.9%	 6.2%	 5.0%

	 Top 3 Magazines Mentioned
	         AARP Magazine	 14.0%	 15.4%	 20.9%	 28.1%
	         Southern Living	 16.9%	 12.3%	 16.4%	 16.3%
	         Texas Monthly	 4.4%	 4.6%	 5.4%	 4.4%

		  2008	 2008		  2008		  2008	 2008
		  Vacation 	 Specialty	 2008	 Banner	 2008	 Lead	 All	 2007
		  Kit only	 Brochures	 Newsletter	 Ads	 Keyword	 Generation	 Responses	 Study

  2.	 Printed pages from 
	 Arkansas Web site	 45.3%	 42.8%	 50.6%	 34.8%	 49.8%	 28.7%	 39.0%	 45.2%

  3.	 Visited Arkansas	 67.3%	 66.6%	 70.1%	 63.3%	 73.4%	 59.4%	 64.8%	 61.1%

  4.	 Travel party composition
	         Under 18	 20.2%	 21.2%	 19.6%	 17.9%	 21.8%	 18.7%	 19.8%	 19.9%
	         18-24	 6.4%	 7.4%	 7.7%	 8.9%	 8.0%	 8.3%	 7.6%	 8.2%
	         25-34	 11.3%	 12.1%	 12.2%	 10.9%	 13.3%	 11.0%	 11.6%	 11.5%
	         35-44	 16.7%	 15.8%	 14.9%	 15.4%	 18.7%	 14.8%	 15.8%	 16.2%
	         45-54	 20.2%	 19.0%	 19.0%	 19.7%	 17.5%	 19.0%	 19.2%	 18.9%
	         55-64	 15.8%	 15.8%	 17.1%	 16.4%	 12.9%	 16.8%	 16.1%	 15.8%
	         65 and over	 9.4%	 8.7%	 9.5%	 10.7%	 7.7%	 11.5%	 9.9%	 9.6%

5a.	 Average nights away 
	 from home	 5.2	 4.8	 4.2	 3.7	 4.4	 3.5	 4.3	 4.7

5b.	 Average nights in Arkansas	 3.8	 4.1	 3.5	 3.4	 3.8	 3.0	 3.5	 3.9

  6.	 Activities participated in
	         Sightseeing	 20.2%	 17.1%	 17.7%	 17.4%	 17.6%	 17.0%	 17.9%	 17.2%
	         Shopping	 11.4%	 11.1%	 11.5%	 12.8%	 10.7%	 12.5%	 11.7%	 11.6%
	         Attractions	 12.7%	 10.5%	 10.6%	 10.7%	 10.3%	 9.7%	 10.8%	 11.0%
	         Historic sites	 12.0%	 10.1%	 10.8%	 9.8%	 9.7%	 10.0%	 10.5%	 10.9%
	         Museums	 6.1%	 4.7%	 5.4%	 4.5%	 4.1%	 4.9%	 5.1%	 5.1%
	         Live performance	 2.8%	 2.6%	 3.4%	 3.2%	 2.0%	 3.3%	 2.9%	 3.0%
	         Arts/crafts show	 2.2%	 3.1%	 3.6%	 3.7%	 2.5%	 3.9%	 3.2%	 3.4%
	         Camping	 5.5%	 6.3%	 5.9%	 6.5%	 10.0%	 6.1%	 6.4%	 6.8%
	         Hiking	 6.5%	 6.5%	 5.5%	 5.5%	 9.0%	 5.3%	 6.2%	 6.1%
	         Fishing/hunting	 2.7%	 8.1%	 5.0%	 5.1%	 6.1%	 5.5%	 5.2%	 5.4%
	         Antiques	 3.2%	 3.1%	 3.5%	 3.9%	 2.7%	 4.0%	 3.5%	 3.6%
	         Golf	 0.8%	 1.1%	 0.9%	 1.1%	 1.0%	 1.2%	 1.0%	 1.1%
	         Water sports	 4.0%	 4.6%	 3.9%	 3.5%	 5.4%	 3.9%	 4.1%	 4.1%
	         Festivals	 2.1%	 2.6%	 3.9%	 3.5%	 2.2%	 3.5%	 2.9%	 3.3%
	         Birdwatching	 1.2%	 1.9%	 1.5%	 1.5%	 1.7%	 1.5%	 1.5%	 1.6%
	         Sporting events	 0.5%	 0.9%	 0.9%	 1.1%	 0.8%	 1.2%	 0.9%	 1.0%
	         Racing	 0.4%	 0.4%	 0.2%	 0.5%	 0.2%	 0.6%	 0.4%	 0.5%
	         Other	 5.7%	 5.5%	 5.9%	 5.7%	 4.1%	 5.9%	 5.6%	 4.5%
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		  2008	 2008		  2008		  2008	 2008
		  Vacation 	 Specialty	 2008	 Banner	 2008	 Lead	 All	 2007
		  Kit only	 Brochures	 Newsletter	 Ads	 Keyword	 Generation	 Responses	 Study

  7.	 Average trip expenditures
	         Total	 $634.20 	 $609.42 	 $491.98 	 $434.36 	 $490.64 	 $393.27 	 $484.51 	 $530.63 
	         Arkansas	 $471.96 	 $524.92 	 $411.15 	 $399.05 	 $422.46 	 $337.90 	 $400.35 	 $432.82 

  8.	 Primary purpose of trip:
	         Visiting friends or relatives	 30.7%	 34.6%	 32.8%	 37.2%	 29.1%	 41.4%	 35.4%	 34.4%
	         Vacation	 60.8%	 50.1%	 54.4%	 50.2%	 62.0%	 42.3%	 51.7%	 53.2%
	         Business	 1.0%	 3.0%	 2.6%	 2.1%	 1.0%	 3.4%	 2.4%	 2.3%
	         Student	 0.8%	 0.9%	 0.3%	 0.0%	 0.9%	 0.5%	 0.6%	 0.8%
	         Other	 6.7%	 11.5%	 10.0%	 10.6%	 7.1%	 12.4%	 10.0%	 9.4%

  9.	 Information used in planning for:
	         Making hotel/motel 
	                 reservation	 17.5%	 15.7%	 16.5%	 14.2%	 15.4%	 15.9%	 16.2%	 16.4%
	         Locating Arkansas 
	                 attractions	 46.9%	 42.4%	 42.5%	 43.1%	 46.1%	 39.9%	 43.0%	 42.7%
	         Selecting places to eat	 13.2%	 13.1%	 13.5%	 16.2%	 11.0%	 14.9%	 13.8%	 13.8%
	         Finding places to shop	 0.0%	 0.0%	 0.0%	 0.0%	 0.0%	 0.0%	 0.0%	 0.0%
	         All of the above	 13.4%	 15.9%	 16.8%	 17.8%	 13.7%	 19.5%	 16.6%	 16.8%
	         Other	 9.1%	 12.9%	 10.6%	 8.8%	 13.8%	 9.8%	 10.5%	 10.2%

10.	 Average time for additional 
	 information to arrive (days)	 11.6	 11.2	 11.8	 11.1	 6.8	 16.0	 12.5	 12.7

11.	 Average trip planning time 
	 before trip (weeks)	 9.8	 7.4	 7.1	 6.8	 7.3	 6.7	 7.2	 7.4

12.	 Visited other state Web sites	 82.8%	 76.5%	 76.8%	 70.2%	 79.2%	 73.9%	 77.0%	 79.8%

	 Top 10 state Web sites visited
		  MO	 6.3%	 MO	 6.8%	 MO 	6.9%	 TX 	 8.5%	 MO 	7.1%	 TX 	 8.5%	 TX 	 6.9%	 TX 	 6.0%
		  TX	 5.6%	 TX	 6.1%	 TX 	 6.4%	 MO 	8.0%	 TX 	 7.1%	 MO 	5.8%	 MO 	6.4%	 MO 	6.0%
		  TN	 5.4%	 TN 	 6.0%	 TN 	 6.0%	 TN 	 6.7%	 TN 	 6.9%	 FL 	 5.7%	 TN 	 5.8%	 TN 	 5.4%
		  CO	 4.2%	 CO 	 4.6%	 CO 	 4.7%	 CO 	 5.7%	 OK 	 5.3%	 CO 	 5.6%	 CO 	 4.9%	 FL 	 4.9%
		  OK	 4.1%	 FL 	 4.5%	 OK 	 4.5%	 FL 	 5.7%	 CO 	 5.2%	 TN 	 5.6%	 FL 	 4.7%	 CO 	 4.5%
		  FL	 3.8%	 OK 	 3.4%	 FL 	 4.1%	 OK 	 5.1%	 FL 	 5.0%	 OK 	 4.1%	 OK 	 4.2%	 OK 	 3.8%
		  LA	 3.3%	 LA	  3.0%	 LA 	 3.3%	 LA 	 4.4%	 LA 	 3.8%	 LA 	 3.8%	 LA 	 3.5%	 LA 	 3.4%
		  AL	 3.0%	 AL 	 3.0%	 MS 	3.2%	 MS 	3.5%	 MS 	3.3%	 AL 	 3.1%	 AL 	 3.0%	 AZ 	 3.0%
		  MS	 3.0%	 AZ 	 2.9%	 KY 	 2.7%	 AZ 	 3.4%	 GA 	 3.2%	 MS 	3.1%	 MS 	3.0%	 AL 	 2.8%
		  KY	 2.9%	 GA 	 2.7%	 AL 	 2.7%	 AL 	 3.1%	 AL 	 2.9%	 CA 	 3.1%	 GA 	 2.8%	 MS 	2.8%

Table 9 – 2008 Spring Internet Conversion Study (continued)
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		  2008	 2008		  2008		  2008	 2008
		  Vacation 	 Specialty	 2008	 Banner	 2008	 Lead	 All	 2007
		  Kit only	 Brochures	 Newsletter	 Ads	 Keyword	 Generation	 Responses	 Study

13.	 Requested information 
	 from other states	 67.8%	 56.2%	 59.1%	 54.7%	 57.9%	 48.5%	 56.4%	 59.1%

	 Top 10 states from which 
	 information was requested
		  MO 	6.3%	 MO 	7.0%	 MO 	7.1%	 TX 	10.2%	 TX 	 7.4%	 TX 	 9.4%	 TX 	 7.0%	 MO 	6.2%
		  TX 	 5.5%	 TX 	 6.4%	 TX 	 6.6%	 MO 	8.3%	 MO 	6.9%	 MO 	6.2%	 MO 	6.6%	 TX 	 6.1%
		  TN 	 5.3%	 TN 	 5.8%	 TN 	 5.7%	 TN 	 7.1%	 TN 	 6.0%	 CO 	 6.2%	 TN 	 5.6%	 TN 	 5.3%
		  CO 	 4.2%	 CO 	 4.7%	 CO 	 5.1%	 CO 	 5.7%	 CO 	 5.2%	 FL 	 5.8%	 CO 	 5.0%	 CO 	 4.5%
		  OK 	 3.9%	 FL 	 3.8%	 OK 	 4.1%	 OK 	 5.0%	 OK 	 5.0%	 TN 	 5.8%	 FL 	 4.1%	 FL 	 4.4%
		  FL 	 3.3%	 OK 	 3.3%	 FL 	 3.4%	 FL 	 4.9%	 FL 	 4.5%	 AK 	 3.7%	 OK 	 3.8%	 OK 	 3.6%
		  AL 	 3.3%	 AL 	 3.1%	 AZ 	 2.9%	 AZ 	 3.9%	 LA 	 3.6%	 AL 	 3.5%	 AL 	 3.2%	 AL 	 3.1%
	  	 KY 	 3.0%	 LA 	 2.9%	 LA 	 2.8%	 LA 	 3.8%	 NM 	3.2%	 LA 	 3.5%	 LA 	 3.1%	 AZ 	 3.1%
		  AZ 	 3.0%	 AZ 	 2.7%	 MS 	2.8%	 MS 	3.8%	 AL 	 3.0%	 OK 	 3.4%	 AZ 	 2.9%	 LA 	 3.1%
		  LA 	 3.0%	 KY 	 2.7%	 NM 	2.6%	 AL 	 3.4%	 MS 	3.0%	 CA 	 3.2%	 MS 	2.9%	 KY 	 2.8%

14.	 Visited other states	 73.8%	 71.5%	 72.9%	 66.2%	 72.4%	 71.0%	 71.8%	 72.6%

	 Top 10 states visited	 MO 	7.6%	 MO 	9.4%	 MO 	9.3%	 MO 	9.7%	 MO 	10.3%	 TX 	 9.8%	 MO 	8.6%	 MO 	7.8%
		  TN 	 5.9%	 TX 	 6.5%	 TX 	 6.5%	 TX 	 8.1%	 TX 	 7.3%	 MO 	8.3%	 TX 	 7.5%	 TX 	 6.3%
		  TX 	 5.8%	 TN 	 5.9%	 TN 	 6.1%	 TN 	 7.0%	 TN 	 6.2%	 TN 	 6.3%	 TN 	 6.1%	 TN 	 5.8%
		  OK 	 4.7%	 OK 	 5.0%	 OK 	 5.7%	 OK 	 6.4%	 OK 	 6.0%	 OK 	 6.3%	 OK 	 5.5%	 OK 	 4.9%
		  FL 	 3.9%	 FL 	 5.0%	 FL 	 4.4%	 LA 	 5.8%	 FL 	 5.0%	 FL 	 5.4%	 FL 	 4.7%	 FL 	 4.6%
		  MS 	3.7%	 IL 	 3.6%	 LA 	 4.3%	 FL 	 5.2%	 MS 	4.9%	 MS 	5.0%	 MS 	4.3%	 MS 	3.9%
		  IL 	 3.6%	 LA 	 3.5%	 MS 	4.2%	 MS 	5.2%	 LA 	 4.0%	 LA 	 4.8%	 LA 	 4.1%	 LA 	 3.7%
		  AL 	 3.5%	 AL 	 3.4%	 AL 	 3.3%	 AL 	 3.6%	 AL 	 3.6%	 AL 	 4.0%	 AL 	 3.7%	 IL 	 3.3%
		  LA 	 3.5%	 MS 	3.3%	 KS 	 3.2%	 KS 	 3.2%	 IL 	 3.1%	 GA 	 3.6%	 IL 	 3.2%	 AL 	 3.2%
		  KS 	 3.0%	 CA 	 3.0%	 CO 	 3.1%	 IL 	 3.1%	 CO 	 3.0%	 CO 	 3.0%	 GA 	 3.0%	 GA 	 3.1%

15.	 For those unable to travel 
	 in Arkansas, reasons cited:
	         Financial	 25.4%	 30.6%	 28.7%	 35.0%	 28.8%	 37.3%	 32.4%	 22.9%
	         Time	 33.2%	 33.8%	 33.6%	 31.9%	 37.4%	 29.1%	 31.8%	 38.5%
	         Personal/family	 14.5%	 13.6%	 13.3%	 15.3%	 15.4%	 15.9%	 15.0%	 17.6%
	         Weather	 3.7%	 3.7%	 5.3%	 1.9%	 4.1%	 2.3%	 3.2%	 2.6%
	         Other	 23.3%	 18.4%	 19.1%	 15.9%	 14.3%	 15.4%	 17.8%	 18.4%

16.	 Plan to visit Arkansas 
	 within the next 12 months	 72.5%	 84.1%	 91.4%	 90.4%	 83.4%	 86.3%	 83.0%	 81.0%

17.	 Average family income	 $58,308.53 	 $57,762.95 	 $55,376.87 	 $51,078.94 	 $58,360.73 	 $50,936.43 	 $54,574.95 	 $55,255.87

Table 9 – 2008 Spring Internet Conversion Study (continued)
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Table 10 – Comparison of the 2008 and 2007 Welcome Center Surveys

PURPOSE OF TRIP
	 2008	 2007

Visit friends	 40%	 38%
Sightseeing	 19%	 21%
Entertainment	 12%	 13%
Business	 12%	 10%
Recreation	   7%	   8%
Family affairs	   7%	   7%
Other	   3%	   3%

NIGHTS AWAY FROM HOME
	 2008	 2007

1	   7%	   6%
2	 12%	 12%
3	 12%	 12%
4	 10%	 10%
5	   8%	   8%
6	   8%	   9%
7	   9%	   8%
8+	 34%	 36%
Median Nights:     	 6.1	 6.3

AVERAGE AGE
Median for All Members of the Travel Party
2008 – 52.3
2007 – 52.1

DESCRIPTION OF TRAVEL PARTY
	 2008	 2007

Family	 72%	 75%
Individual	 26%	 24%
Business	   1%	   1%
Motor home	 *	 *
Other	 *	 *

FIRST TRIP TO ARKANSAS
2008 – 9.5%
2007 – 10.0%

METHOD OF CONTACTING DEPARTMENT 
PRIOR TO TRIP
	 2008	 2007

Did not contact	 88%	 92%
Internet	   9%	   7%
Phone	   2%	   1%
Mail	   1%	 *

TOP 15 STATES OF ORIGIN, 2008 AND 2007

		  2008		  2007
	 2008	p ercent	 2007	p ercent
State of Origin	rank	of   total	rank	of   total

Texas	 1	 18.6%	 1	 18.7%
Missouri	 2	 11.5%	 2	 11.2%
Oklahoma	 3	 8.0%	 4	 7.1%
Arkansas	 4	 7.9%	 3	 8.2%
Louisiana	 5	 6.5%	 5	 5.8%
Illinois	 6	 5.0%	 6	 5.3%
Mississippi	 7	 4.8%	 7	 4.6%
Tennessee	 8	 3.8%	 8	 3.9%
Michigan	 9	 3.1%	 10	 2.8%
Florida	 10	 2.2%	 9	 2.8%
Wisconsin	 11	 2.2%	 12	 2.3%
Indiana	 12	 2.0%	 11	 2.4%
Minnesota	 13	 1.9%	 19	 1.6%
Ohio	 14	 1.8%	 15	 1.8%
Kansas	 15	 1.7%	 –	  1.8%
Other		  18.9%		   19.8%
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Table 10 – Comparison of the 2008 and 2007 Welcome Center Surveys (continued)

NIGHTS SPENT IN ARKANSAS
	 2008	 2007

1	 29%	 29%
2	 21%	 21%
3	 14%	 14%
4	 11%	 10%
5	   5%	   4%
6	   9%	 10%
7	   3%	   3%
8+	   9%	   8%
Median Nights:     	 3.0	 3.0

VACATIONERS
2008 – 72%
2007 – 72%

TOP 10 ARKANSAS COUNTIES 
AS FINAL DESTINATION
	 2008	 2007

Garland	 1	 1
Pulaski	 2	 2
Benton	 3	 3
Carroll	 4	 4
Union	 5	 5
Fulton	 6	 7
Pike	 7	 6
Baxter	 8	 9
Washington	 9	 8
Boone	 10	 –

AVERAGE TRIP DISTANCE
2008 – 579 miles
2007 – 626 miles

ACTIVITIES PARTICIPATED IN
	 2008	 2007

Sightseeing	 85%	 88%
Shopping	 57%	 56%
Attractions	 40%	 43%
Historic sites	 27%	 29%
Museums	 19%	 19%
Live performance	 10%	 11%
Hiking	   9%	 10%
Camping	   9%	 10%
Arts/crafts show	   6%	   8%
Fishing/hunting	   7%	   7%
Water sports	   4%	   4%
Antiques	   3%	   4%
Birdwatching	   4%	   3%
Golf	   3%	   3%
Sporting events	   2%	   2%
Festivals	   2%	   2%
Racing	   1%	   1%
Other	 17%	 14%

AVERAGE EXPENDITURE PER TRIP
2008 – $691
2007 – $676

WHAT MOST INFLUENCED TRIP
	 2008	 2007

Previous visit	 37%	 35%
Shortest route	 32%	 34%
Friend/relative	 18%	 17%
Business	   8%	   8%
Advertisement	   5%	   6%

* Denotes less than 1 percent.
Note: Details may not add due to rounding.
Source: 2008 and 2007 Arkansas State Welcome Center Surveys.
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WELCOME CENTER VISITORS BY MONTH 2007-2008
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FIGURE 8

WELCOME CENTER VISITORS BY REASONS FOR TRAVEL
2008

		  NAME	H IGHWAY	 DATE OPENED

	 1.	 Bentonville	 U.S. 71 North 	   7-29-67
	 2.	H arrison	 U.S. 65 North	   5-17-88
	 3.	 Mammoth Spring	 U.S. 63 North	   3-16-87
	 4.	 Corning	 U.S. 67 North	   8-19-68
	 5.	 Blytheville	 I-55 North	   4-07-75
	 6.	 West Memphis	 I-40 West	 11-24-71
	 7.	H elena-West Helena	 U.S. 49 Bypass 	   2-13-78
	 8.	 Lake Village	 U.S. 65-82	   6-30-80
	 9.	E l Dorado	 U.S. 167 South	   1-10-69
10.	 Texarkana	 I-30 East	   1-13-69
11.	 Red River	 U.S. 71 North	 12-08-88
12.	 Van Buren/Fort Smith	 I-40 West	   4-27-70
13.	 Siloam Springs	 U.S. 412 West	   6-24-92

ARKANSAS STATE WELCOME CENTER LOCATIONS
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Welcome Center Registration Summary

During 2008, a talented staff of about 45 travel consultants  
assisted 786,305 visitors at the 13 Arkansas State Welcome 
Centers. In addition to travel counseling, they collect a 
wealth of marketing and research data. Figure 7 compares 
2008 and 2007 visitor totals by month. Of those who 
stopped for assistance, 54% were on vacation, while 40% 
were passing through. “Reasons for Travel” is summarized 
in Table 13 and by Figure 8. The top five regions visited in 
Arkansas by those who stopped for information were: 
Heart of Arkansas, Diamond Lakes, Northwest Arkansas, 
Ozark Gateway and Delta Byways.

United States visitors to Arkansas State Welcome Centers 
decreased in 2008, while foreign visitation remained  
virtually unchanged from 2007 totals. The top five  
countries of origin and their percent of total foreign  
visitation are depicted in Figure 9. See Table 17 for the 
complete breakdown of foreign visitors.

The 13 Centers are located near state borders along  
highway entry points. The Helena/West Helena and Red 
River locations are staffed by only two people and are 
open 8 a.m.-4 p.m. during the fall and winter, and 8 a.m.- 
5 p.m. in the spring and summer. All others are open 8 a.m.- 
5 p.m. in the fall and winter, and 8 a.m.-6 p.m. during the 
spring and summer. The busiest hours and the percent of 
travel parties registered were 11 a.m.-12 p.m. (13%), 12-1 p.m. 
(12.8%) and 10-11 a.m. (12.4%). For a complete breakdown 

of travel parties registered by hours of operation, see 
Table 12.

A 14th Center is operated 
at the Department of  
Parks and Tourism Central 
Office at 1 Capitol Mall in 
Little Rock. Their primary 
function is to provide 
Arkansas travelers with 
information on scenic,  
historic and recreational 
points of interest within the state, presenting the positive  
first impression of Arkansas that is so critical in persuading  
guests to stay longer and discover new attractions.  
In a new effort to increase the time visitors spend in 
Arkansas, the Tourism Division has initiated a Professional 
Travel Counselor Certification program. In order to  
obtain certification, travel consultants pass a rigorous 
examination on Arkansas attractions, history, geography, 
geology and map skills.   

Arkansas State Welcome Centers are jointly operated  
by the Arkansas Department of Parks and Tourism and  
the Arkansas Highway and Transportation Department. 
See pages 48-49 for a detailed update on the rebuilding 
program currently in progress.
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Table 11 – Summary Table 2008
Table 12 – Travel Parties Registered by Hours of Operation and Welcome Center 2008
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Table 13 – Visitors by Reasons for Travel and Welcome Center 2008	
Table 14 – Visitors by Destination in Arkansas by Region and Welcome Center 2008
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Table 15 – Visitors by Destination in Arkansas by Park Visited and Welcome Center 2008
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Table 16 – Visitors by State and Welcome Center 2008
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Table 16 – Visitors by State and Welcome Center 2008 (continued)
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Table 17 – Foreign Visitors by Country and Welcome Center 2008 (continued)
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Table 17 – Foreign Visitors by Country and Welcome Center 2008 (continued)
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arkansas Helpful telephone and fax numbers

103

Arkansas Governor’s Office
Governor Mike Beebe................................................501-682-2345
FAX:	....................................................................................501-682-1382

Arkansas State Parks, Recreation &  
Travel Commission
Chairman Danny Ford, Rector................................870-595-3563 
Vice-Chairman Montine McNulty, Pine Bluff....501-376-2323
Steve Arrison, Hot Springs.......................................501-321-2027   
William “Bill” Barnes, Mt. Ida....................................870-867-2191
Jay Bunyard, DeQueen..............................................870-642-2446
Jim Gaston, Lakeview.................................................870-431-5206
Darin Gray, Springdale...............................................479-725-0394
Debbie Haak, Texarkana............................................870-772-7931
Bob Knight, Mountain Home .................................870-425-3101
Billy Lindsey, Heber Springs....................................501-362-3139
Mike Mills, Ponca..........................................................870-861-5514
Ness Sechrest, West Memphis................................870-732-2580
Jim Shamburger, Little Rock....................................501-847-0900
Wade Williams, Eureka Springs..............................479-253-5363

Arkansas Department of Parks & Tourism
GENERAL INFORMATION..........................................501-682-7777

DIRECTOR’S OFFICE
Executive Director Richard W. Davies..................501-682-2535
Director’s Executive Assistant
	 Gloria Robins.............................................................501-682-7614

KEEP ARKANSAS BEAUTIFUL
Director Robert Phelps..............................................501-682-3507
FAX:	 ...................................................................................501-682-1364

PERSONNEL
Director David Flake...................................................501-682-6888
Assistant Director Kay Killgore...............................501-682-7742

TOURISM DIVISION
Director Joe David Rice.............................................501-682-1088
FAX (Tourism Div.).......................................................501-682-2523
Asst. Director & Great River Road 
	 Nancy Clark................................................................501-682-1120
Tourism Director’s Administrative Assistant
	 Tiffany Knox...............................................................501-682-6999
Group Travel Renee Robison...................................501-682-1219
Tourism Development Donna Perrin..................501-682-1926
Communications Dena Woerner..........................501-682-7606
Travel Writers: 
	 CENTRAL ARKANSAS
		  Kerry Kraus............................................................501-682-1925
	 ARKANSAS DELTA
		  Kimberly Williams...............................................870-295-2005 
	 NORTHERN ARKANSAS/RIVER VALLEY
		  Jill Rohrbach.........................................................479-443-7228
	 SOUTHERN ARKANSAS
		  Zoie Cliff..................................................................501-262-2893
Research & Information Services Manager
	 Joanne Hinson..........................................................501-324-1520
	 FAX (Research & Info).............................................501-324-1525

Arkansas Welcome Centers
BENTONVILLE
	 Phyllis Spradlin, Mgr................................................479-855-3111
BLYTHEVILLE
	 Diane James, Mgr.....................................................870-762-2512
CORNING
	 Phyllis Burrow, Mgr..................................................870-857-6014
EL DORADO
	 Barbara Cutter, Mgr................................................870-881-9160
HARRISON
	 Norma Sims, Mgr......................................................870-741-3343
HELENA/WEST HELENA
	 Pam Garofas, Mgr.....................................................870-338-7602
LAKE VILLAGE
	 Martin Reese, Mgr....................................................870-265-5832
MAMMOTH SPRING
	 Adam Davis, Mgr......................................................870-625-7364
RED RIVER
	 Jonette Jones, Mgr..................................................870-772-7511
SILOAM SPRINGS
	 Betty Ross, Mgr..........................................................479-524-4445
TEXARKANA
	 Paula Warren, Mgr....................................................870-772-4301
VAN BUREN/FORT SMITH
	 Barbara Wilson, Mgr................................................479-474-9512
WEST MEMPHIS
	 Calanda Young, Mgr................................................870-735-3637

PARKS DIVISION
Director Greg Butts.....................................................501-682-7743
FAX:	  ..................................................................................501-682-1364

Executive Secretary Kimberly Rowe....................501-682-7743
Marketing & Revenue Manager Joe Jacobs......501-682-6923
Public Information Officer Joan Ellison..............501-682-2873
Administration Manager Gale Law......................501-682-1191
Operations Manager Mac Balkman.....................501-682-7639
Planning & Development Manager
	 Stan Graves................................................................501-682-1633
Program Services Administrator Jay Miller.......501-682-2187
Outdoor Recreation Grants Director
	 Bryan Kellar................................................................501-682-1301
State Trails Coordinator John Beneke.................501-682-1227
Resource Raccoon (Scheduling)............................501-682-2187
Exhibit & Sign Shop....................................................501-324-9170
Arkansas State Parks Regional Supervisors:
	 REGION I – Northwest Arkansas
		  Jon Brown..............................................................479-880-1710
	 REGION II – Central/North Central Arkansas
		  Tony Perrin.............................................................501-868-5005
	 REGION III – Eastern Arkansas
		  Marcel Hanzlik......................................................870-238-2188
	 REGION IV – Southwest/South Central Arkansas
		  Office........................................................................870-983-2122

Arkansas State Parks
ARKANSAS MUSEUM OF NATURAL RESOURCES
	 Pam Beasley, Director............................................870-725-2877
ARKANSAS POST MUSEUM
	 Christy Murphy, Director......................................870-548-2634	
BULL SHOALS-WHITE RIVER
	 Tracy King, Supt........................................................870-445-3629
CANE CREEK
	 Mike Wilson, Supt....................................................870-628-4714
CONWAY CEMETERY (See Logoly)
COSSATOT RIVER STATE PARK NATURAL AREA
	 Stan Speight, Supt...................................................870-385-2201
CRATER OF DIAMONDS
	 Tom Stolarz, Supt.....................................................870-285-3113
CROWLEY’S RIDGE
	 Gretchen Sacotnik, Supt.......................................870-573-6751
	 Cabin Reservations................................................  800-264-2405
DAISY
	 Caleb Howell, Supt..................................................870-398-4487
DEGRAY LAKE RESORT
	 Chris Snodgrass, Supt............................................501-865-2809
DEGRAY LODGE
	 Mark James, Mgr......................................................501-865-2851
	 Lodge Reservations................................................800-737-8355
DELTA HERITAGE TRAIL
	 Matt O’Neal, Supt.....................................................870-572-2352
DEVIL’S DEN
	 Monte Fuller, Supt...................................................479-761-3325
	 Cabin Reservations.................................................800-264-2417
HAMPSON ARCHEOLOGICAL MUSEUM
	 Marlon Mowdy, Supt..............................................870-655-8622
HERMAN DAVIS (Monument Only)
HISTORIC WASHINGTON
	 Joe Buckley, Supt.....................................................870-983-2684
HOBBS STATE PARK-CONSERVATION AREA
	 Mark Clippinger, Supt............................................479-789-2380
JENKINS’ FERRY (See Lake Catherine)
JACKSONPORT
	 Mark Ballard, Supt....................................................870-523-2143
LAKE CATHERINE
	 Richard Boyes, Supt................................................501-844-4176
	 Cabin Reservations.................................................800-264-2422
LAKE CHARLES
	 Randall Watts, Supt.................................................870-878-6595
LAKE CHICOT
	 Ocie Hunter, Supt.....................................................870-265-5480
	 Cabin Reservations................................................  800-264-2430
LAKE DARDANELLE
	 Andy Thomas, Supt.................................................479-967-5516
LAKE FORT SMITH
	 Ron Gossage, Supt..................................................479-369-2469
LAKE FRIERSON
	 Vicki Trimble, Asst. Supt........................................870-932-2615
LAKE OUACHITA
	 Lee Howard, Supt.....................................................501-767-9366
	 Cabin Reservations.................................................800-264-2441
LAKE POINSETT
	 Josh Epperson, Supt...............................................870-578-2064
LOGOLY
	 Jim Gann, Supt..........................................................870-695-3561
LOUISIANA PURCHASE
	 Matt O’Neal, Contact..............................................870-572-2352
LOWER WHITE RIVER MUSEUM
	 Neva Boatright, Director.......................................870-256-3711
MAMMOTH SPRING
	 Dave Jackson, Supt.................................................870-625-7364

MARKS’ MILLS (See Moro Bay)
MILLWOOD
	 Paula Magers, Supt..................................................870-898-2800
MISSISSIPPI RIVER S.P. (under development)
	 John Morrow, Supt.
	 Temporary Contact.................................................870-238-2188
MORO BAY
	 Mark Myers, Supt.....................................................870-463-8555
MOUNT MAGAZINE
	 Becky Bariola, Supt..................................................479-963-8502
	 Lodge/Cabin Reservations .................................887-665-6343
MOUNT NEBO
	 Mike Hall, Supt..........................................................479-229-3655
	 Cabin Reservations.................................................800-264-2458
Historic DAVIDSONVILLE
	 Justin Dorsey, Supt..................................................870-892-4708
OZARK FOLK CENTER
	 Grady Spann, Gen. Mgr..........................................870-269-3851
OZARK FOLK CENTER LODGE
	 Iona Barham, Mgr.....................................................870-269-3871
	 Lodge Reservations................................................800-264-3655
PARKIN ARCHEOLOGICAL STATE PARK
	 Shea Lewis, Supt.......................................................870-755-2500
PETIT JEAN
	 Wally Scherrey, Supt...............................................501-727-5441
PETIT JEAN MATHER LODGE
	 Stella Seale, Mgr........................................................501-727-5431
	 Lodge/Cabin Reservations..................................800-264-2462
PINNACLE MOUNTAIN
	 Ron Salley, Supt........................................................501-868-5806
PLANTATION AGRICULTURE MUSEUM
	 Ben Swadley, Director............................................501-961-1409
POISON SPRING (See White Oak Lake)
POWHATAN HISTORIC
	 Corinne Fletcher, Supt...........................................870-878-0032
PRAIRIE GROVE BATTLEFIELD
	 Jessee Cox, Supt.......................................................479-846-2990
QUEEN WILHELMINA
	 Vacant, Supt...............................................................479-394-2863
	 Lodge Reservations................................................800-264-2477
TOLTEC MOUNDS ARCHEOLOGICAL STATE PARK
	 Stewart Carlton, Supt.............................................501-961-9442
VILLAGE CREEK
	 Mike Brawner, Supt.................................................870-238-9406
	 Cabin Reservations.................................................800-264-2467
WHITE OAK LAKE
	 Marc Lowe, Supt.......................................................870-685-2748
WITHROW SPRINGS
	 Earl Minton, Supt.....................................................479-559-2593
WOOLLY HOLLOW
	 Mark Roland, Supt...................................................501-679-2098

ADMINISTRATION DIVISION
Director Cynthia Dunlap...........................................501-682-2039
Administrative Assistant Sue Harris.....................501-682-2039
Accounts Payable Supervisor Steve Pigee........501-682-1169
Accounts Receivable/Payroll Supervisor
	 Howard Amaden.....................................................501-682-2112
Purchasing Manager Mark Steindl.......................501-682-2787
Mailroom/Warehouse/Print Shop Manager
	 Bradley Shell..............................................................501-324-9172
Information Systems Manager Eric Walker.......501-682-3410

HISTORY DIVISION
Director & State Historian
	 Dr. Wendy Richter ...................................................501-682-6900
Archives Russell Baker...............................................501-682-6900

Arkansas History Commission &  
State Archives
Carl Barger......................................................................501-329-8949
John Gill...........................................................................501-376-3800
Dr. Ray Granade............................................................870-245-5121
Wanda M. Gray..............................................................479-651-8919
Rev. James Huffman...................................................479-530-5258
Shelia Lampkin ............................................................870-367-6349
Harold Turman..............................................................870-586-0735

Keep Arkansas Beautiful Commission
Chairman Randy Frazier............................................501-330-2622
Vice Chairman John Pope .......................................479-459-4238
Laurie Black....................................................................870-265-5579
Dixie Carlson..................................................................870-735-1654
Georgette Garner .......................................................479-981-1181
Debbie Hoofman ........................................................501-912-5888
Rev. Thurston Lamb....................................................501-851-3230
Brenda Williams............................................................870-448-3153



Mississippi River Parkway Commission
Chairman Garland Hayes .........................................870-673-1382
Vice-Chairman Vacant
Secretary/Treasurer Bobby Kennedy..................870-735-1795
James Banks..................................................................870-295-7165
Carole Bulloch...............................................................870-367-6686
Taralou Dunklin............................................................870-382-2666
Eva Hollowell.................................................................870-633-0442
Molly Jackson................................................................870-763-5220
Dr.  Terri McCullough .................................................870-355-4291
Joe St. Columbia...........................................................870-338-3991
Phyllis Stinson...............................................................870-747-3615

Arkansas Tourism Development 
Foundation
President Jim Gaston.................................................870-431-5206
1st Vice-President Wayne Thompson..................870-439-2234
2nd Vice-President Barry Travis..............................501-221-2271
Secretary Montine McNulty....................................501-376-2323
Treasurer Shelby Woods...........................................501-975-6251
For Information, Contact:
	 Brenda Worm............................................................501-975-6251
	 FAX:................................................................................501-975-4241

Arkansas Regional Tourist Associations
ARKANSAS DELTA BYWAYS REGIONAL ASSOCIATION
	 Paula Miles.................................................................870-972-2803
	 FAX:................................................................................870-972-3201
ARKANSAS’ LAND OF LEGENDS TRAVEL ASSOCIATION
	 Joy Blankenship.......................................................870-536-8742
	 FAX:................................................................................870-536-8826
ARKANSAS RIVER VALLEY TRI-PEAKS 
REGIONAL ASSOCIATION
	 Vicki Lyons.................................................................479-754-6543
	 FAX:................................................................................479-754-4923
ARKANSAS’ SOUTH TOURISM ASSOCIATION
	 John Ralston..............................................................870-862-6302
ARKANSAS’S GREAT SOUTHWEST ASSOCIATION
	 Paul Henley................................................................870-777-7500
	 FAX:................................................................................870-722-2533
DIAMOND LAKES ASSOCIATION
	 Millie Patrick..............................................................501-321-1700
	 FAX:................................................................................501-321-3551
GREERS FERRY LAKE & LITTLE RED RIVER ASSOCIATION
	 Ross Moore................................................................501-745-6101
	 FAX:................................................................................501-745-7255
HEART OF ARKANSAS TRAVEL ASSOCIATION
	 Angela Rogers..........................................................501-975-1958
	 FAX:................................................................................501-975-1957
NORTHWEST ARKANSAS TOURISM ASSOCIATION
	 Dale Christy...............................................................479-855-1336
OZARK GATEWAY TOURIST COUNCIL
	 Cathy Drew................................................................870-793-9316
OZARK MOUNTAIN REGION
	 Kelley Linck................................................................870-404-2741
WESTERN ARKANSAS’ MOUNTAIN FRONTIER
	 Barbie Hodges..........................................................479-783-6118
	 FAX:................................................................................479-783-6110

Arkansas Hospitality Association (AHA)
Montine McNulty, Executive Director 
Rita Walker, Executive Assistant
Jason Young, Director of Communications
Jill Thiel, Director of Member Services & Special Events
Holly Heer, Membership Sales & Special Events 
Kristen Smith, Director of Finance
GENERAL INFORMATION..........................................501-376-2323
FAX:	 ...................................................................................501-376-6517

Government Affairs Committee
Billy Lindsey ..................................................................501-362-3139
James D. “Jim” Shamburger.....................................501-847-0900

Arkansas Restaurant Association (ARA)
President & Chairman Chef Todd Gold...............501-252-6140
Vice-President David Culpepper ..........................479-442-0226
2nd Vice-President Jamie McAfee .......................870-535-0132
Treasurer Mike Coats..................................................501-269-6453

Arkansas Lodging Association (ALA)
President Jed Bullock.................................................501-253-9551
Vice-President Larry Farrar ......................................501-312-9000
2nd Vice-President Vivian Scales...........................501-227-6000
Secretary Linda Collins-Smith ...............................870-892-9500
Treasurer David McGeady........................................479-464-4600

Arkansas Travel Council (ATC)
President Chris Snodgrass.......................................501-865-2801
Vice-President Karen Trevino..................................501-758-1424
2nd Vice-President Paul Vitale................................501-868-8195
Treasurer Richard Hanson .......................................870-499-5399

Arkansas Festivals & Events Association
GENERAL INFORMATION..........................................501-350-2378

Department of Arkansas Heritage
Cathie Matthews, Director.......................................501-324-9150
GENERAL INFORMATION..........................................501-324-9150
FAX:	 ...................................................................................501-324-9154
ARKANSAS ARTS COUNCIL
	 Joy Pennington, Director.....................................501-324-9770
COMMEMORATIVE COMMISSION (Old State House)
	 Bill Gatewood, Director.........................................501-324-9685
DELTA CULTURAL CENTER
	 Katie Harrington, Director....................................870-338-4350
	 or....................................................................................800-358-0972
HISTORIC ARKANSAS MUSEUM
	 Bill Worthen, Director.............................................501-324-9308
HISTORIC PRESERVATION PROGRAM
	 Frances McSwain, Director..................................501-324-9880
MAIN STREET ARKANSAS
	 Cary Tyson, Coordinator.......................................501-324-9192
NATURAL HERITAGE COMMISSION
	 Karen Smith, Director............................................501-324-9619

Arkansas Forestry Commission
John Shannon, State Forester
Christina Fowler, Information Manager
GENERAL INFORMATION..........................................501-296-1940
FAX:	 ...................................................................................501-296-1949

Arkansas Game & Fish Commission
Scott Henderson, Director 
Mike Gibson, Deputy Director 
David Goad, Deputy Director 
Loren Hitchcock, Deputy Director 
GENERAL INFORMATION..........................................501-223-6300 
FAX: ...................................................................................501-223-6364 
CHIEF OF EDUCATION 
	 Lucy Moreland.........................................................501-223-6402 
BOATING EDUCATION 
	 Bob Cushing..............................................................501-223-6496 
FISHERIES CHIEF 
	 Mike Armstrong.......................................................501-223-6373 
HUNTER EDUCATION 
	 Joe Huggins...............................................................501-978-7309 
CONSTRUCTION/REAL ESTATE 
	 Dale Gunter...............................................................501-978-7309 
COMMUNICATIONS 
	 Nancy Ledbetter......................................................501-223-6318 
ENFORCEMENT 
	 Mike Knoedl..............................................................501-223-6446 
WILDLIFE MANAGEMENT 
	 Doyle Shook..............................................................501-223-6362

Arkansas Highway & Transportation 
Department
Dan Flowers, Director
Ralph Hall, Assistant to the Director  
GENERAL INFORMATION..........................................501-569-2000
FAX:	 ...................................................................................501-569-2641

Arkansas Economic Development 
Commission
Maria Haley, Director
GENERAL INFORMATION..........................................501-682-1121
FAX:	 ...................................................................................501-682-7394
BUSINESS DEVELOPMENT
	 Joe Bailey....................................................................501-682-7684
COMMUNITY DEVELOPMENT
	 Denisa Pennington.................................................501-682-7385
INFORMATION TECHNOLOGY
	 Jerry Ross....................................................................501-682-7374
MOTION PICTURE PRODUCTION
	 Christopher Crane...................................................501-682-7326
BUSINESS DEVELOPMENT........................................501-682-7675
	 Tim Allen.....................................................................501-682-7388

Arkansas State Police
Col. Winford Phillips, Director
GENERAL INFORMATION..........................................501-618-8000
FAX:	 ...................................................................................501-618-8222
ROAD & WEATHER REPORT......................................501-618-8112

U.S. National Parks
ARKANSAS POST NATIONAL MEMORIAL
	 Edward E. Wood, Jr., Supt.......................................870-548-2207
	 FAX:................................................................................870-548-2431
BUFFALO NATIONAL RIVER
	 Kevin Cheri, Supt......................................................870-741-5443
	 FAX:................................................................................870-741-7286
CENTRAL HIGH SCHOOL NATIONAL HISTORIC SITE
	 Robin White, Supt....................................................501-396-3010
	 FAX:................................................................................501-396-3001
FORT SMITH NATIONAL HISTORIC SITE
	 Bill Black, Supt...........................................................479-783-3961
	 FAX:................................................................................479-783-5307
HOT SPRINGS NATIONAL PARK
	 Josie Fernandez, Supt............................................501-620-6730
	 FAX:................................................................................501-624-1037
PEA RIDGE NATIONAL MILITARY PARK
	 John Scott, Supt...................................... 479-451-8122 ext. 224
	 FAX:................................................................................479-451-0219

U.S. National Forests
OUACHITA NATIONAL FOREST
	 Norman Wagoner, Supervisor ...........................501-321-5273
	 FAX:................................................................................501-321-5334
OZARK-ST. FRANCIS NATIONAL FORESTS
	 Judi Henry, Supervisor...........................................479-964-7200
	 FAX:................................................................................479-964-7255

U.S. Army Corps of Engineers
LITTLE ROCK DISTRICT ..............................................501-324-5531
FAX:	 ...................................................................................501-324-5699
Colonel Donald E.Jackson Jr., District Engineer
Lake Information.........................................................501-324-5100
Public Affairs Office.....................................................501-324-5551
River Information.........................................................501-324-5150
VICKSBURG DISTRICT.................................................601-631-5300
	 For information on area lakes:
		  DeGray....................................................................870-246-5501
		  Greeson...................................................................870-285-2151
		  Ouachita.................................................................501-767-2401

Arkansas Press Association
Tom Larimer, Executive Director
GENERAL INFORMATION..........................................501-374-1500
FAX:	....................................................................................501-374-7509

Arkansas Broadcasters Association
Jim McCall, Executive Director
GENERAL INFORMATION..........................................501-227-7564
FAX:	....................................................................................501-223-9798

The Nature Conservancy/
Arkansas Field Office
Scott Simon, Director
GENERAL INFORMATION..........................................501-663-6699
FAX:	....................................................................................501-663-8332

Arkansas Wildlife Federation
Jim Reynolds, President
GENERAL INFORMATION..........................................501-224-9200
FAX:	....................................................................................501-224-9214

Arkansas Recreation & Parks Association
Kitty Lane, Executive Director
GENERAL INFORMATION..........................................501-416-6700

Arkansas State Chamber of Commerce
Randy Zook, President/CEO
GENERAL INFORMATION..........................................501-372-2222
FAX:	....................................................................................501-372-2722

Arkansas Division of Volunteerism
Sherry Anderson, Director
DIRECTOR’S OFFICE ...................................................501-682-7540
FAX:	....................................................................................501-682-6752

Bed & Breakfast Association of Arkansas
Kristie Rosset, President............................................501-525-6155

William J. Clinton Presidential Center
FOUNDATION ADMIN................................................501-370-8000
INDIVIDUAL GROUPS.................................................501-370-5050
LIBRARY & RESEARCH................................................501-244-2857
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